INTRODUCING A HOT 
NEW LIFESTYLE 


CHANNEL. 


WHAT do they think of Twist TV? 


e 4 out of 5 women found the brand appealing 


WHO will Twist? + 2 out of 3 women would tune-in to the channel 

* Women 25-54 2 ° Anecdotal brand reactions include “like TLC and 

nN Suburban a a8 Slice™” and “life lessons, stories of triumph over 
i meowners obstacles” 


income of $75k4 with an average household 


* Puts family first but i 
Cae ae time for herself and 
* Aims to be a better 
er mom, looking t 
z o m, looking to other moms to 
Prides herself on being in 
conscious, socially mind 
* Enjoys keeping fit andt 


Source: SRG Channel Rebrand Research Study, W25-54, August 2010. 


WHY should you buy Twist TV? 


. Launching in 2.2 million Canadian 


A el l 
households f iber data as at Jan. 2010 


source: Mediastats subscri 
- A cost-effective add-on to any female buy 


-the-know, trend- 
ful and believes she’s hip 


choices to lose those Bee. is eg healthy lifestyle Reach family-oriented women slightly older 
S Enjoys watching other r ee Pounds iE aa 5S irreverent than Slice™ audiences 
and TLC reality programs on Slice™ angie? ronment 


+» Reach audiences in a similar envi 


to TLC 
. Canadian women love reali a 
- Over 60% of primetime Twis 
programming is exclusive to the network! 


ity television! 


WHERE can you find out more about Twist TV? P Sponsorship opp ortunities: a 
thons and pro 
Contact your Specialty Account Executive for proposals 0 a aage Bios 
and customized sponsorship opportunities. + Billboa 
www.SHAWMEDIA.ca 


ll OS et.) a 


EXCLUSIVE TITLES, 
INTERNATIONAL FLAIR. 
UNIVERSAL APPEAL. twist AV 


DCAST 
ADIAN BROA 
CA SERIES PREMIERES: 


DAD CAMP 


Dad Camp features six irresponsible 


a perfect storm 
fathers-to-be and their pregnant of hope, anxiety, dreams and despair, 
girlfriends working together to 


Prepare wy wg nia as young families buy $1000 dresses 
for their future, Through therapy sessions, í s q 
-~ 
~ 


LITTLE MISS PERFECT 


‘Little Miss’ contests are 


and dentures for children barely out of 
Parenting classes and challenges, | diapers. For or against, you can’t ignore 
relationship expert Dr. Jeff Gardere helps 


this strange American phenomenon. 
the fathers-to-be understand what it 
takes to be a parent. 


RAISING SEXTUPLETS 
Rich or poor, most dads love to spoil (rr N Follow the eight-person Masche family 
their daughters. But what if it gets outof Á 4 


2 in Raising Sextuplets. As if having six R TE 
hand? Meet the dads who indulge even babies isn’t enough, Jenny and Bryan are ay Ls 
the most outrageous requests, includin mi expanding their house at the sametimeas | _ "i “al 
‘faux mitzvah’ parties, $200,000 Bentleys, Jenny’s heading back to work and Bryan's |.” ° RAR 
Private jets to Rome and even shopping - attempting a major diet. Family and pi Ay 23, 
sprees in Paris. Can money buy love? ai friends help out in an attempt to avoid «e*t hye 
Stay tuned. E total chaos. 


WORLD’S STRICTEST PARENTS 


World's Strictest Parents follows the journey of two unruly teens from 
and regulations of ver 


y strict host parents. In each episode the teens 


different families as they are forced to adapt to the rules 
their self-destructive behavior. 


will be subjected to Punishments that force them to curb 


Other Twist TV premieres include Baby Borrowers UK, Great American Road Trip and Back on Campus! 


CANADIAN BROADCAST 
SEASON PREMIERES: 


K A E A 
“i we lid on the choices cue $ 
: ies lifts the aur arenting, 
This series lif they divide up parenting 
scue : how they A iorities 
NANNY as ert nannies asthey ome ae prooi housework, a life. Here H 
Follow aE Throughout i and maa APENA they want from thei at itis like to 
of desperate Pe aay the Calne ions, an 
i dentify i , 
the nannies i 


unity to witness wh 


, : rt jences. 
alleviate the parents’ frustrat is alrare ORPO Ise’s life and experienc 


‘ i : onee 
designing plans to trums into tears of joy. live some 


turning temper tan 


